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IMPULSE

Tourism destination development worldwide is in-
creasingly guided by the principle of sustainable 
development. In the past, policymakers, destina-
tions and companies have taken a variety of steps 
to make tourism development in Germany more 
sustainable.
So what exactly can we say about the current 
state of sustainable tourism in Germany? What 

A Study on Sustainable Tourism in German 
Tourism Destinations – Survey Results

is understood by sustainability and which impor-
tance is given to the topic at the moment and in 
the future? Where do positive approaches exist 
and which barriers need to be overcome?
A nationwide, exclusive online survey conducted 
by mascontour GmbH in cooperation with ITB 
Berlin analysed sustainable tourism in German 
tourism destinations for the first time.

Destination management organisations of all fed-
eral states of Germany, tourism regions and local 
tourism associations and cities with a population 

of over 100,000 were included in the survey. 
In total 430 German tourism destinations 

were contacted, 134 participated in the 
study. This represents a response rate 

of 31.2%. Both the sample size and 
its repartition according to different 
destination types (federal states, 
tourism regions and cities) make 
it a representative survey.

The study was presented to the 
public at ITB on March 6th 2015 
at the CSR Day. 

The full results of the survey 
as well as a summary can be 

found via the following down-
loadlink:

STRATEGy 
Tourism concept for the city of 
Angermünde

Participative development of a sustainable 
tourism concept for the city of Angermünde 
in Germany, including training measures.

ToURISM PRoDUcTS 
colonial and Volcano Route in 
Nicaragua

Strengthening existing and developing new 
sustainable tourism products along the 
thematic route.

cAPAcITy BUILDING 
Human capacity Development 
Programme in Albania

Training to strengthen linkages between 
tourism, nature conversation and 
agrobiodiversity for local stakeholders.

10 conclusions of the Study

• The German tourism destinations have a 
clear and comprehensive understanding of 
what sustainable tourism means.

• Sustainability does not yet play a major role 
for German tourism destinations, but in their 
own view, this is going to change significantly 
in the next few years.

• It is believed that policymakers should bear 
most of the responsibility for sustainable tour-
ism development in Germany, and that con-
sumers/guests should play only a minor role. 

• According to the destinations, tourism asso-
ciations and marketing companies show the 
highest level of commitment to the imple-
mentation of sustainable tourism, while tour 
operators contribute very little to it. 

• The steps German destinations have taken in 
the area of sustainable tourism are focused 
primarily on the conservation and promotion 
of traditions, customs and cultural identities 
and on the responsible use of cultural heri-
tage and attractions. 

• On the whole, there is believed to be urgent 
need to act with regard to the implementa-
tion of sustainable tourism. There have been 
some achievements, but there is still a lot to 
do. 

• The introduction of binding environmental and www.mascontour.info/befragung
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social standards in tourism is considered to 
be more important than voluntary commit-
ment to such standards. Certification is con-
sidered to be important but not a top priority.

• While education and training, as well as fund-
ing, are regarded as essential areas of focus 
for the future, climate protection, adaptation to 
climate change, awareness raising and moni-
toring are also considered to be key areas for 
the implementation of sustainable tourism. 

• The destinations are united in rejecting the 
introduction of taxes and fees for consum-
ers/guests to provide funding for sustainable 
 tourism. 

• Sustainable tourism is considered to be of 
little importance to consumers/guests at this 
point.

Since 2012 the city of Angermünde in the south-
east of the Uckermark region of Brandenburg is 
an officially recognized resort town. Embedded 
between the biosphere reserve Schorfheide-
Chorin and its world heritage site Grumsin beech 
forest in the West and the Lower Oder Valley Na-
tional Park in the East, Angermünde is an ideal 

starting point for nature related tourism and lei-
sure activities in protected areas. mascontour has 
been commissioned with the further development 
of Angermünde´s sustainable tourism concept, 
which period ends in 2015. The concept serves 
as action guideline for the city and the tourism 
association in their strategic and operational tour-
ism development orientation. It contains among 
others the tourism mission, central objectives, as 
well as measures in the field of marketing, prod-
uct development, PR, sales promotion, distribu-
tion and infrastructure needs. mascontour has 
been charged with verifying whether the existing 
strategy reaches its objectives and further de-
velop it on the basis of future demands, trends 
and sustainability aspects, with the participation 
of local actors. The project also entails two train-
ings of local tourism actors to foster quality, in-
novation and competitiveness of the touristic offer 
of Angermünde.

86 % of questioned tour-
ism destinations are 

convinced that sustainable tour-
ism will gain significant impor-
tance in the next five years.

As far as tourism in Germany 
is concerned, sustainability 
is a subject that can no 
longer be ignored!

Sustainable tourism concept 
for the city of Angermünde in 
Germany

Since January mascontour has been working on 
a project to strengthen the touristic development 
of the Colonial and Volcano Route in Nicaragua 
on behalf of the Luxemburgish development or-
ganisation Lux-Development and the Nicaraguan 

Touristic development of the 
colonial and Volcano Route in 
Nicaragua

Tourism Institute INTUR. Apart from numerous 
volcanos the route comprises the colonial cities 
of León and Granada. The project aims at creat-
ing stronger linkages between existing as well as 
new, sustainable tourism products. The develop-
ment of a marketing strategy intends to pave the 
way for an increased demand and usage of the 
route, opening up new income perspectives for 
the population of rural areas. All measures will be 

planned with close participation of local actors. 
For this a total of 25 planning workshops will be 
carried out. The project runs over a period of eight 
months and will be supervised by Beatriz Martín 
(mascontour representative for Latin America) to-
gether with local consultants.

How important is sustainability for tourism in Germany in general?

Now

14,5%

47,6%

37,9%

11,3%
1,7% 4,8%

28,2%

54,0%

In five years

 Very  Quite  Not very  Somewhat  Not at all important© mascontour GmbH 2015
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collected through numerous personal interviews, 
a process which will be repeated throughout this 
year. A final comparison of both survey results 
will enable conclusions about the actual income 
development through tourism. On the basis of 
these results practical recommendations for ac-
tion will be formulated on how the socio-econom-
ic effects of tourism in the region can be further 
 strengthened. 

Tourism income analysis for the 
project „Mountain Tourism in the 
Peaks of the Balkans Region“

Sustainable tourism development 
in the marine and coastal areas in 
the Gulf of california (Mexico)

The Gulf of California belongs to one of the 
marine and coastal regions with the highest 
biological diversity worldwide. On behalf of GFA 
Consulting Group (in cooperation with IUCN) 
mascontour is supporting tourism development 
and management in two protected area corridors 
along the Gulf of Mexico. Fostering intersectoral 
cooperation in the region as a means for a sus-
tainable valorisation of biodiversity through tour-
ism is a further component of the two year project. 
Our tasks include content-related backstopping of 
the project, as well as process-oriented planning 

and consulting services in the project region. This 
entails among others the analysis of the touristic 
potential, the evaluation of the effects of tour-
ism activities, the development and promotion of 
touristic offers, training measures and financing 
mechanisms. 

Human capacity Development 
Training for Northern Albania

In January 2015 mascontour carried out a one 
week training for GIZ in Tirana in cooperation 
with the Hochschule für Nachhaltige Entwick-
lung Eberswalde, which aimed at strengthening 
linkages between tourism, nature conversation 
and agrobiodiversity in Northern Albania. Partici-
pants came from various ministries and municipal 
administrations, private businesses as well as 
forestry and protected area management. The 
training modules focused on rural tourism devel-
opment, support of protected areas through tour-
ism, environmental management and destination 
governance. Intensive group work throughout the 
training not only facilitated an active exchange 
among participants, but also encouraged the for-
mulation of first measures on how to ameliorate 
future interdisciplinary collaboration in the region. 

In March all participants were awaited in Germa-
ny, where mascontour introduced them to numer-
ous practical examples on linkages of tourism, 
nature conservation and agrobiodiversity in the 
framework of a one week excursion.

The conceptualization and implementation of 
instruments for the promotion of cross-sectoral 
collaboration will also be addressed, with sup-
port in the elaboration of statements regarding 
new touristic mega projects. The project is part of 
the Conservation and Sustainable Use of Marine 
and Coastal Biodiversity Program (BioMar) of the 
German Development Cooperation – GIZ.

Events 2015

Seminar: 
„Sustainability is more than a Buzz Word“– 
Practical Trends and Approaches for Business 
Management
Date: 6. October 2015 
Location: Lübeck 
Trainer: Matthias Beyer 
Registration:  
stadtmarketing@luebeck-tourismus.de

Seminar: 
Travelling more sustainably – Components of 
developing sustainable offers 
Date: 8. October 2015
Location: Stuttgart
Trainer: Matthias Beyer
Registration:
akademie@kate-stuttgart.org

Seminar: 
Communicating CSR & Sustainability
Date: 9. October 2015
Location: Stuttgart
Trainer: Matthias Beyer
Registration:
akademie@kate-stuttgart.org
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mailing list.
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On behalf of GIZ mascontour is currently conduct-
ing an analysis on the tourism generated income 
for the transnational mountain region of the Dinar-
ic Alps (Albania, Kosovo and Montenegro). The 
analysis aims at measuring the income relevant 
effects of the GIZ-project „Mountain Tourism in 
the Peaks of the Balkans Region“. For this pur-
pose data from the supply and demand side was 

Credits: Wikipedia


