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IMPULSE

New Handbook  
on Sustainable  
Tourism Planning
On behalf of the Deutsche Gesellschaft für Inter-
nationale Zusammenarbeit (GIZ) GmbH and the 
Federal Ministry for Economic Cooperation and 
Development (BMZ), mascontour developed a 
handbook on sustainable tourism planning. It is 
available in German and English language.

The purpose of the handbook is to collect the past 
years of experience in working on issues of sus-
tainable tourism development, to reflect critically 
on this experience and to compile it into a practi-
cal handbook. 

With this purpose in mind, the handbook offers 
strategic, technical and methodological recom-
mendations to address major challenges and 
questions that arise in connection with tourism 
planning and the implementation of tourism pro-
jects with special focus on developing and emer-
ging countries.

The handbook is focused on the following issues 
and areas of activity:
• Sustainable Economic Development &   

  Inclusive Employment Promotion
• Community & Local Development

• Protection & Valorization  
 of  Biodiversity

• Resource and Energy Efficiency  
&  Climate Protection in Tourism
• Good Governance &  Political  
  Frameworks

In each of the mentioned issu-
es and areas of activity typical 
problems are discussed, ap-
proaches provided, and best 
practice examples are presen-

ted together with relevant instru-
ments. The handbook is aimed at 

international and local tourism con-
sultants, those involved in tourism 

projects, policy makers, national tou-
rism organizations, and international and 

local tourism companies and associations.

MARKETING & PR 
Transnational Marketing of  
the Danube Region

mascontour is supporting the Danube 
Competence Center strategically and ope-
rationally in transborder tourism marketing 
across the ten Danube countries.

TOURISM POLICY 
10-Year Framework of Programmes 
for Sustainable Tourism  
A proposal for the Sustainable Tourism 
Programme under the 10-Year Framework of 
Programmes for Sustainable Consumption 
and Production Patterns is under development 
on behalf of UNEP. 

TRAINING 
“Tourism and Sustainable  
Development” Training
Realisation of a training programme for 
Human Capacity Development measures 
in the field of “Tourism and Sustainable 
Development”.

The publishers and the author hope that this pu-
blication will make a practical contribution to the 
operative implementation of sustainability in the 
tourism industry, and that it will add some new 
ideas to the national and international debates 
about a sustainable development of tourism.

Download of the handbook:
www.giz.de/fachexpertise/downloads/giz2014-
en-tourism-handbook.pdf

Print version of the handbook:
tourismus@giz.de

Study on Tourism and  
Human Rights

Together with Naturefriends International, mas-
contour is currently compiling an extensive study 
on the topic of „Tourism and Human Rights”. 

The study aims at pointing out practical instru-
ments which will ensure the respect for human 
rights in tourism and how to prevent violations of 
human rights. Concrete recommendations for pu-
blic and private tourism actors and development 
organizations will be given. 

A global analysis of human rights violations linked 
to tourism, expert interviews and in-depth investi-
gations in selected tourism destinations form the 
basis of the study. It will be finalized in the course 
of this year and the results will be presented to the 
public at ITB 2015.

http://www.mascontour.info
mailto:tourismus@giz.de
http://www.giz.de/fachexpertise/downloads/giz2014-de-tourismus-handbuch.pdf
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D. Bosnic / Danube Region

Transborder Marketing of  
the Danube Region

mascontour is supporting the Belgrade based Da-
nube Competence Center for a duration of one and 
a half years in transborder marketing activities for 
the Danube region (10 countries). It is aimed to 
position the entire Danube region as an attractive 
tourism destination on the European market. The 
Danube Competence Center serves as the central 
platform for this purpose. 
The strategic cross-linking of regional partners and 
the specific development of sustainable, transna-
tional tourism products and themed routes are at 
the core of the project. The range of tasks inclu-
des market analyses of European source markets, 
the development of a marketing strategy and the 
implementation of marketing and PR measures 
(trade fair attendance, roadshows, press coordina-
tion, brochures etc.).

Development of the 10 YFP  
Sustainable Tourism Programme

At the UNCSD Rio+20 Conference in June 2012, 
Heads of State formally adopted the so-called 10-
Year Framework of Programmes on Sustainable 
Consumption and Production Patterns. For the first 
time sustainable tourism was officially anchored on 
UN level as a major contributor to the green econo-
my as one of the five initial programmes under the 
10 YFP. Matthias Beyer has been commissioned 
by UNEP to develop a proposal for the 10 YFP 
Sustainable Tourism Programme. It represents a 
global action framework to enhance international 

cooperation on sustainable consumption and pro-
duction in the tourism sector by actively supporting 
the implementation of policies and activities for 
sustainable tourism at regional and national level.

The initial proposal (Concept Note), including the 
vision and proposed programme areas for global 
activities of the Sustainable Tourism Programme 
was presented and discussed in Agadir, Moroc-
co, by a group of international sustainble tourism 
experts in February 2014. The expert consultation 

was followed by a public consultation period, which 
gave stakeholders from all over the world the op-
portunity to comment on the Concept Note. 

The official adoption of the programme is planned 
for September 2014. The programme proposal 
constitutes a major opportunity for mainstreaming 
SCP in tourism on a global level. 

“Lifestyle Serbia” Campaign

The Serbian National Tourism Organisation´s 
new campaign for 2014 targets European indi-
vidual travelers by conveying the lifestyle of the 
young, urban generation of Serbia. The campaign 
aims at animating young people to share their 
Serbia experiences via social media under the 
hashtag #LifestyleSerbia. Since the beginning 
of the campaign more than 7.700 photos have 
been shared on instagram. The best pictures will 
be published on the website www.lifestyle.ser 
bia.travel.
Together with the National Tourism Organisation 
of Serbia, mascontour presented the annual cam-
paign to the German press at ITB in March 2014. 
In July 2014 a five day “Lifestyle” press trip took 
place with journalists and travel bloggers to the 
EXIT festival in Novi Sad and to explore the young 
Belgrade, during which participants actively shared 
their impressions via social media. 2013 EXIT fes-
tival was awarded “Best European Festival” and 
for many it represents the epitome of the young 
generation of Serbia, which triggers change in the 
country in a creative and positive way.

Analysis of Best Practice  
Examples: Green Technologies  
in Tourism

On behalf of the Danube Office Ulm/ Neu-Ulm 
mascontour conducted an analysis of best practice 
examples in the application of green technologies, 
energy, water and waste management as well as 
appropriate mobility strategies in the tourism sec-
tor. The analysis aimed at deriving suggestions for 
making promising sustainability approaches and 
measures applicable to countries of the Middle and 
Lower Danube. 

Download: 
www.donaubuero.de/ergebnisse-der-gdd-studien

http://www.mascontour.info
http://www.donaubuero.de/ergebnisse-der-gdd-studien
http://www.lifestyle.serbia.travel
http://www.lifestyle.serbia.travel
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If you have received this e-mail in error, 
we would like to apologise.
To unsubscribe from our mailing list, 
please send an e-mail from your account 
to unsubscribe@mascontour.info with 
the subject “Unsubscribe”. Your e-mail 
address will then be immediately removed 
from the mailing list.

Responsible publisher: 
Matthias Beyer
mascontour GmbH
Schwiebusser Str. 9
10965 Berlin
impulse@mascontour.info

Beatríz Martín Rodríguez

Representative Latin America
martin@mascontour.info
Tel.: +505 826 931 32

Yvona Asbäck

Representative Austria
asbaeck@mascontour.info
Tel.: +43 (0)676 537 08 90

mascontour In Country  
Representatives in Austria  
and Latin America
mascontour will be represented by two new in 
country representatives in Austria and Latin Ame-
rica. We are happy to further extend our team 
through Yvona Asbäck (Austria) and Beatriz Martín 
Rodríguez (Latin America), who both have gathe-
red extensive consulting experience and expertise 
in the area of sustainable tourism development. 
They will support mascontour in the acquisition 
and implementation of projects in Austria and Latin 
America. Events 2014

Presentation: 
Environmentally Friendly Tourism Offers in 
Mountain Resorts
Date: 23. September 2014
Location: Conference on environmental communi-
cation in mountain resorts, Alpbach Austria
Speaker: Yvona Asbäck
Registration: 
alexandra.jiricka@boku.ac.at

Seminar: 
CSR in Product Development
Date: 7. October 2014
Location: Frankfurt am Main
Trainer: Matthias Beyer
Registration: 
akademie@kate-stuttgart.org

Seminar: 
Communicating Sustainability in Tourism
Date: 8. October 2014
Location: Frankfurt am Main
Trainer: Matthias Beyer
Registration: 
akademie@kate-stuttgart.org

Seminar: 
„Sustainability is more than a Buzz Word“ – 
Practical Trends and Approaches for Business 
Management
Date: 10. October 2014
Location: Lübeck
Trainer: Matthias Beyer
Registration: 
stadtmarketing@luebeck-tourismus.de

Presentation: 
Quality Management in Service Businesses
Date: 6. November 2014
Location: Marketingforum 2014 in Lübeck
Speaker: Matthias Beyer

“Tourism and Sustainable  
Development” Training

In cooperation with Eberswalde University for Sus-
tainable Development, mascontour developed a 
training programme for Human Capacity Develop-
ment (HCD) measures on “Tourism and Sustaina-
ble Development”.

The main target groups are tourism relevant pub-
lic and private actors in developing and emerging 
markets. The praxis-oriented HCD trainings con-
sist of different interdisciplinary training modules, 
e.g. Sustainable Economic Development & Large-
Scale Employment Creation, Community & Local 
Development, Conservation & Valorisation of Bio-
diversity, Resource and Energy Efficiency, Climate 
Change Mitigation and Adaptation in Tourism as 
well as Good Governance & Political Framework 
Conditions. The training includes group trainings 
and individual coaching, as well as a thematic field 
trip programme.

In autumn 2013 a 10 day pilot HCD training took 
place in Germany, which was attended by tourism 
and nature conservation professionals from the 
Bulgarian Danube region. Subsequently a closing 
event was held in Bulgaria, at which participants 
presented first results and recommendations for 
the touristic development of their region.

For further information regarding the booking of the 
training, please contact: 
tourismus@giz.de
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